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Xceed Financial Credit Union
Xceed Financial Credit Union (www.xfcu.org) is a federally chartered workplace credit union with more than 60,000 
members and $800 million in assets. Based in El Segundo, California, Xceed Financial has 15 Financial Centers 
located nationwide. 

OBJECTIVE AND STRATEGY
After switching up their entire online banking strategy, 
Xceed Financial Credit Union wanted to launch an email 
campaign that would gather member feedback about the 
changes and promote all the new features of their online 
banking system. Xceed Financial also wanted to 
exponentially increase the number of members who were 
using online banking.

SOLUTION
Xceed Financial Credit Union sent out a series of emails with 
the theme “Way to Bank!” Each email was created using the 
DocuMatix Email Manager and highlighted a different benefit 
of online banking. The emails were sent out two weeks apart. 

RESULTS
Over the course of the campaign, Xceed saw an increased 
open rate, ranging from 18.4% to 37%. Prior to launching the 
campaign, 25,000 members used online banking. After the 
campaign, Xceed Financial Credit Union had almost 27,000 
members using online banking. By running their email 
campaign for five months, Xceed Financial was able to exceed 
the goal they had set for adding new members to their online 
banking system by 60%.

The results earned Xceed Financial Credit Union a 
Diamond Award (Assets $500 million - $1 billion, Email 
Marketing category) at the 2013 CUNA Marketing & 
Business Development Council Conference.

PROMOTION TIME PERIOD
July - December 2012

BASE FIGURE
There were 25,000 members 
using online baking at the 
beginning of the promotion.

MARKETING GOAL
To increase online banking 
usage by 5% (1,250 members).

ACTUAL VOLUME
Online banking users increased 
by 2,000 members.

PERCENT OVER BASE FIGURE
Usage increased by 8%.

PERCENT OVER MARKETING GOAL
Xceed Financial exceeded its original marketing 
goal by 60%.

CUSTOMER CASE STUDY

An email sent as part of XFCU’s Online Banking campaign.


